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PORTFOLIO
CREATIVE DESIGNER

DARWINSIMON



PORTFOLIO

CREATIVE DESIGNER

I am a passionate and detail-oriented graphic 
designer with over 10 years of experience 
crafting high-quality visual content that tells 
stories and engages audiences across diverse 
industries. My journey in design has been 
driven by creativity and a love for  
transforming ideas into compelling visuals.

With a strong proficiency in a wide range  
of design software such as Adobe Creative 
Suite, alongside emerging design trends and 
tools such as AI-driven platforms, Adobe Ex-
press, and Canva, I thrive on conceptualising 

and executing design solutions that not  
only look great but also serve a purpose.  
My expertise spans branding, print design, 
and digital media, allowing me to adapt my 
approach based on the unique needs of  
each project.

I take pride in my meticulous attention to 
detail, ensuring that every design element 
aligns with the brand’s message and  
resonates with its target audience. I believe 
that great design goes beyond aesthetics – 
it’s about creating meaningful connections 

and experiences. My commitment to project 
management means I bring organisation  
and efficiency to my work, delivering projects 
on time without compromising quality.

In every project I undertake, I aim to  
blend creativity with strategy, ensuring that 
the final result not only meets but exceeds 
expectations. I’m excited to present a sample 
of the work that showcases my unique  
perspective and expertise to a team that  
values innovation and collaboration.

DARWINSIMON
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PORTFOLIO
WHAT TO EXPECT FROM THIS PORTFOLIO

This portfolio showcases print, digital and web executions that include samples of company  
style guides, logo’s, promotional campaigns, websites, magazines, presentations, proposals, reports,  
surveys and policy docs. 

Skills +  
Experience
Adobe Creative Suite
InDesign
Illustrator
Photoshop
Adobe Express
Filmora
WordPress CMS
Website design
HTML
Microsoft software
Word
Power Point
Email marketing campaigns using 
MailChimp
Brevo
Active Campaign
Video editing
Logo design
Branding
Typography
UI design
Social media design
Social campaigns
Leader and mentor
Strong communication skills
Streamtime (project manager)
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Your passport to explore the Trade expo! 
*Collect a stamp from every booth holder to go into the draw to win! IC

#ACPIC24
paramedics.org/ACPIC24SCAN THE QR CODE TO ACCESS 

YOUR VIRTUAL DELEGATE BAG 
AND YOUR ACPIC24 PROGRAM
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paramedics.org/ACPIC24

*Passport must be submitted in the ACPIC24 Passport Entry Box by 15:25 (AEST) XXXXXXXX to go into the draw to win. Scan the QR code for full terms and conditions. 

First name:

Last name:

Mobile number:

Email address:

@ACParamedicine | #ACPIC24

Paramedicine’s evolution – Embracing the new era

paramedics.org/ACPIC24

WINLEATHERMAN  
RAPTOR  SHEARS + TICKET TO  

ACPIC 2025*

PORTFOLIOAustralasian College of Paramedicine
CLIENT

Key points

Australasian College of Paramedicine

The ACP annual conference is the  
showpiece event for the Australasian 
College of Paramedicine. With over 400 
attendees from across Australia and New 
Zealand - the event is heavily promoted 
via a microsite, online and print adver-
tising and a social campaign through FB, 
Instagram, X and Linkedin

Shown here:  
A – Large format poster

B – Passport interactive conference game

C – Digital tile

D – PowerPoint presentation cover

Software:  
Adobe InDesign, Photoshop, Illustrator 
and Microsoft PowerPoint

A

B

C

D

CLIENT
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SECTOR NEWS

For the most part, we don’t become paramedics to chase 
drama, but there is no denying those TV-worthy scenarios 
are sometimes part of the job. Being part of a TV show, like 
NINE’s Paramedics, gives viewers a chance to see firsthand 
our world and is an opportunity to showcase our clinical 
expertise, the challenges we face each shift, and a chance 
for the community to meet the dedicated people in the 
uniforms. 

For SA Ambulance Service (SAAS), taking on the  
Paramedics mantle from Ambulance Victoria after four 
seasons was not without its concerns or challenges. 

Opening any organisation up to being filmed is not 
without its risks. It requires a leap of faith, knowing that 
there will be potential exposure to scrutiny and criticism. 
However, thus far, the outcome for SAAS has been over-
whelmingly positive with featured paramedics becoming 
well-known local identities. 

Rob Elliott, SAAS Chief Executive Officer said: “Paramedics 
highlights what it’s like to work for us and puts South 
Australia on the world stage. It shows the best of our 
people; professional, in control, and hardworking advocates 
and carers for our patients.

“One of the reasons we agreed to be part of the show was 
to be able to attract paramedics, volunteers and Triple Zero 
(000) Call Takers to our ranks. This opportunity has helped 
us position our reputation as a dynamic ambulance service 
in a very liveable state.

“The paramedics who put their hand up to be part of the 
show have done an excellent job. It takes a lot of courage 
to be under the local, national, and international spotlight. 
They have done us proud, so much so that we have just 
finished filming another season.”

Beyond its entertainment value, Paramedics has also 
helped to increase the public’s awareness of what an 
emergency actually is, and when to (or not to) call Triple 
Zero (000). A message that ambulance services will always 
find complex and hard to articulate, but this show, across 
all its seasons, has provided some excellent examples to 
help community understanding.

Paramedics doesn't just focus on the clinical aspect 
of paramedicine it delves into the human side of our 
profession. Each episode introduces viewers to the people 
featured, offering insight into their background, motiva-
tions, and personal experience. Through candid interviews 

and behind-the-scenes footage, audiences gain a deeper 
appreciation for the paramedics in uniform and the 
emotional toll that can come with their work.

To the public, the work paramedics do is extraordinary, to 
us it’s just our “bread and butter” but shows like this are 
a great opportunity to demonstrate the important and 
critical work we do every day. 

A GLIMPSE INTO  
OUR WORLD 

RESPONSE
www.paramedics.org

AUTUMN 2025

SHIFTING GEARS: 
Paramedic finds new career path and life  

balance at Mahinawa Specialist School   P16

UNCHARTED 
TERRITORY:

Shell Piercy leads paramedicine  
in the Northern Territory as  

Australia’s second CPO   P14

LEARNING OPPORTUNITY:  
For USC student, part-time EMT work builds  

clinical skills and self-confidence   P22

CLASSROOMS BEYOND BORDERS:   
Learning that which can’t be taught in a lecture theatre   P26

PORTFOLIOAustralasian College of Paramedicine
CLIENT

Key points
RESPONSE publishes content of direct 
relevance to paramedic and emergency 
medical care including clinical updates, 
legal matters, mental health and wellbe-
ing, profiles, research abstracts, industry 
updates and developments in education 
and training, local and world news and 
reviews.

RESPONSE is up to 64 pages and is pub-
lished quarterly and distributed electroni-
cally to all members throughout Australia 
and New Zealand as part of their mem-
bership. 

Shown here:  
A – Autumn 2025 cover

B – Digital tile promoting Response

C – Email signature graphic

D – Article spread from Spring edition

Software:  
Adobe InDesign, Photoshop, Illustrator

A

B

C

D



The Australasian College of Paramedicine is the  
peak professional body representing and supporting 
paramedics to provide the best person-centred care 
to communities across Australasia through leadership, 
education, research and advocacy.

ABOUT THE  
AUSTRALASIAN  
COLLEGE OF  
PARAMEDICINE

Paramedics are best known for their in-
volvement in the delivery of out-of-hos-
pital emergency medical care through 
their work with the various ambulance 
service organisations, in the industrial 
and private sector services, and as part 
of humanitarian and relief operations. 
The role of paramedics is now broaden-
ing as they become more integrated 
into primary care settings and are uti-
lised in innovative models of care in  
the community.

Our members include paramedics at all 
clinical levels across health, community, 
industrial, military and hospital settings, 
paramedicine academics and research-
ers, student paramedics, doctors and 
nurses working in the emergency medi-
cine field, non-paramedic qualified staff 
working in paramedicine, retrievalists, 
first responders, volunteers, call-takers 
and dispatchers.

We Collaborate:  
We work together, sharing and 
fostering information and ideas, to 
achieve our objectives.

We are Compassionate:  
We provide a culture of care where  
we listen to, acknowledge, and  
support each other.

We are Inclusive:  
We welcome, include, value, and 
engage equitably with all people  
and ideas.

We act with Integrity:  
We engage openly and honestly, 
take appropriate action, and own  
our outcomes.

We are Respectful:  
We recognise our diversity and 
value each other’s perspective  
and contribution.

2024-2028 Strategic Plan | Mahere Rautaki

Our Vision | Moemoeā

Lead the evolution of paramedicine 
to improve health outcomes for our 
communities.

Our vision is an ambitious call to action, 
challenging us to be at the forefront of 
change and innovation in paramedicine. 
It reflects our unwavering dedication to 
driving positive health outcomes and 
ensuring the wellbeing of the com-
munities we serve. As leaders, it is our 
responsibility to navigate the evolving 
landscape of healthcare and pave the 
way for paramedicine to make a lasting 
impact.

Our Purpose | Kaupapa

Engage the profession, drive excel-
lence, advance paramedicine.

Our purpose encapsulates the core 
principles that define our existence - 
engagement, excellence, and advance-
ment. By actively engaging paramedics, 
students, and the broader profession, 
we seek to foster a sense of unity and 
collaboration. Through the pursuit of ex-
cellence, we strive to set new standards 
for paramedicine, constantly pushing 
boundaries to enhance the quality of 
care we provide. As we advance para-
medicine, we contribute to the overall 
improvement of healthcare systems and 
outcomes.

Our Values | Whanonga pono

Values: Collaborative, Compassion, 
Inclusion, Integrity, Respect

At the heart of the College lie the values 
that guide our actions and decisions. 
We are committed to fostering a collab-
orative environment where the collec-
tive wisdom of our members propels 
us forward. Compassion underscores 
every interaction, reminding us of the 
human element in paramedicine. Inclu-
sion ensures that diversity is celebrated, 
and every voice is heard. Integrity is our 
bedrock, and respect is the cornerstone 
of our relationships; with each other and 
with the communities we serve.

In 2024, the College launched its 2024-2028 Strategic Plan | Mahere Rautaki,  
Evolution, which presents a vision that encapsulates the College’s commitment 
to advancing the field of paramedicine for the betterment of our communities.

SOCIAL MEDIA FOLLOWERS:

Event attendances

2,684

MEMBERSHIP

Recording enrolments

10,180

eLearning enrolments

9,769

Podcast listens

8,309

Growth in full fee members (Member / Associate / Fellow) throughout the year:

Response Magazines

4
Email campaigns sent

193
Advocacy submissions

40*

Total Events

54

Member Category NSW VIC QLD SA WA TAS ACT NT NZ Int’l Total

Members 2074 1179 1477 644 528 366 119 86 627 56 7156

Member Category NSW VIC QLD SA WA TAS ACT NT NZ Total

Member / Associate / Fellow -5% 9% 15% 2% 15% -1% 5% 1% 1% 4%

Guest subscribers

7,021
Members

7,156

*Submissions are counted as consultation engagement i.e.: surveys, written submissions, and 
group forums

12,000 3,000 3,300 6,700 439
4 |  ANNUAL REPORT 2023-2024 ANNUAL REPORT 2023-2024  | 5

ANNUAL REPORT 
PŪRONGA Ā TAU
2023-2024

TOWARDS EVOLUTION

PORTFOLIOAustralasian College of Paramedicine
CLIENT

Key points
The College annual report maintains the 
company brand guidelines to enhance 
the business presence when delivered to 
members and stakeholders. 

Shown here:  
A – 2023-2024 cover design

B – �Double page spread about the Col-
lege and some detailed stats on mem-
ber engagement.

Software:  
Adobe InDesign, Photoshop, Illustrator

A

B



5

Understanding the 
Engagement Landscape 

Why are students and paramedics not 
engaging despite access to high-value 
resources?

What are the current engagement 
rates for students and paramedics?

How does employer-provided CPD 
impact engagement with the College?

What are the psychological or practical 
barriers (e.g., time, perceived value, 
awareness)?

What are our key 
goals for student 
and paramedic 
engagement in the 
next 12 months?

3

What are the key stages in the 
student and paramedic journeys?

Students: Explore → Engage → Advance

Paramedics: Connect → Join → Engage → 
Advance → Advocate

Where are the biggest 
drop-off points?

What touchpoints are more 
effective at each stage?

New member survey 

7

Mapping the 
Member Journey 

PORTFOLIOAustralasian College of Paramedicine
CLIENT

Key points
The College requires simple, easy to  
understand presentation documents to  
engage and interact with a broad  
audience.

Shown here:  
A – �A presentation to members attending 

the Clinical Care Clinic Summit 2025.

Software:  
Adobe InDesign, Photoshop, Illustrator 
and Microsoft PowerPoint

A



PORTFOLIO
CLIENT

Surf Life Saving Central Coast

Key points
SLSCC had an old an under developed 
WordPress website that did not engage 
with the audience. The new site has deliv-
ered a slick design, user friendly interface, 
responsive style that enables the mem-
bers to find what they need in an efficient 
way.

Shown here:  
A – The new SLSCC website on desktop, 
laptop, tablet and mobile devices.

Software:  
WordPress CMS, Adobe Photoshop  
and Illustrator

A

https://slscc.com.au/
https://slscc.com.au/


Home page alternate image slider and message

Home page alternate image slider and message

PORTFOLIO
CLIENT

Surf Life Saving Central Coast

A B

Key points
A brighter, cleaner, on brand home page 
with info packed navigation and header 
section – the home page is the ‘go to’ 
page for all services available to the audi-
ence (A). Clear visual links to the services 
pages and an interactive map of where to 
find your local surf club (B).

Software:  
WordPress CMS, Adobe Photoshop  
and Illustrator



PORTFOLIO
CLIENT

Australasian College of Paramedicine
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Logo clearspace01.3

To retain the integrity and clarity of the logo, a clear space zone has been established. The clear 
space zone formula, 1X = Text Cap Height of last “D” in GUILDFORD LOGO, is the same across all 
the brandmarks (see examples below).

Ensure the zone is clear from any other visual elements such as graphics, complex  
photography and partner logos.

The secondary logo stamp application has no clearspace requirement. The stamp logo must appear 
at an angle, and can appear on white space, dark space and on top of images, 

Primary logo clear space

Secondary Stamp Logo

There are 3 Secondary Stamp 
Logo colour varieties

Secondary Stamp Black

Primary Stamp Green Primary Stamp Cream
Gold Stamp Gaming

Secondary Stamp White

17

COLOR CODES

CMYK C81  M47  Y75  K48 
Pantone PANTONE 357 C 
RGB  R43  G74  B55 
Web  2b4a37

COLOR CODES

CMYK C2  M7  Y22  K0 
Pantone PANTONE 7401 C 
RGB  R252  G238  B210 
Web  fbedd1

COLOR CODES

CMYK C23  M32  Y51  K0 
Pantone PANTONE 466 C 
RGB  R207  G175  B134 
Web  ceaf86

Green

Primary Colours

Secondary Room Colours

Secondary Colours

Cream – Accommodation Gold – Gaming

BISTRO SPORTS BAR COCKTAIL LOUNGE BEER GARDEN

Colour palette
The Guildford Hotel colour palette consists of carefully selected colors that represent our brand identity and 
values. Consistent use of these colours across all communication materials is essential for maintaining brand 
recognition and integrity.

03.1

80%  80%  80%  

60%  60%  60%  

40%  40%  40%  

20%  20%  20%  

SPORTS BAR COLOR CODES
CMYK C20  M70  Y56  K3 
Pantone PANTONE 702 C 
RGB R200  G100  B96 
Web c86360

BEER GARDEN COLOR CODES
CMYK C47  M30  Y62  K5 
Pantone PANTONE 7489 C 
RGB R150  G155  B111 
Web 959a6f

COCKTAIL LOUNGE COLOR CODES
CMYK C34  M89  Y77  K44 
Pantone PANTONE 7421 C 
RGB R118  G40  B37 
Web 762825

BISTRO  COLOR CODES
CMYK C13  M39  Y99  K0 
Pantone PANTONE 131 C 
RGB R224  G162  B3 
Web e0a102

COLOR CODES

CMYK C20  M70  Y56  K3 
Pantone PANTONE 702 C 
RGB R200  G100  B96 
Web c86360

COLOR CODES

CMYK C20  M70  Y56  K3 
Pantone PANTONE 702 C 
RGB R200  G100  B96 
Web c86360

80%  

80%  

80%  

80%  

80%  

80%  

60%  

60%  

60%  

60%  

60%  

60%  

40%  

40%  

40%  

40%  

40%  

40%  

20%  

20%  

20%  

20%  

20%  

20%  

39

Images – People06.1

People / 

Hero object / 

Blurred backgrounds /

Dark settings /

Food / 

Drinks / 

Fun / Music / Sport / Entertainment /  
community / 

The Guildford Hotel will build a  
consistent image library which will 
contain images in the following 
themed styles

PORTFOLIO
CLIENT

Nelson Meers Group – Guildford Hotel

Key points
Working with the head of marketing at 
the Nelson Meers Group (Now Sonnel) 
we developed a logo, image style and 
brand executions along with the brand  
guidelines. A brighter, open and friendly 
venue for a new generation of pub goers.

Shown here is some key pages from the 
Brand Guidelines book. 

Software:  
Adobe InDesign, Photoshop  
and Illustrator



HAPPY 
HOUR

WEEKDAYS 5PM-7PM

$8 
Beers

BURGER 
NIGHT

BISTRO – EVERY TUESDAY

$18 
Burgers

ALL 
SPORTS

SPORTS BAR – EVERYDAY

Live 
& 

Free

COCKTAIL
NIGHTS

WEDNESDAYS

$20 
Cocktails

OPENING SOON

@guildfordhotel

guildfordhotel.com.au309 Guildford Road

DRINK RESPOSIBLY

BISTRO & 
COCKTAIL 
LOUNGE

MARCH 2024
HAPPY HOUR

@guildfordhotel

guildfordhotel.com.au309 Guildford Road

DRINK RESPOSIBLY

5PM-7PM WEEKDAYS

MATES  
RATES

NEW MENU OUT

@guildfordhotel

guildfordhotel.com.au309 Guildford Road

DRINK RESPOSIBLY

MID MARCH 2024

FRESH  
ON THE 
MENU

OPENING SOON

@guildfordhotel

guildfordhotel.com.au309 Guildford Road

DRINK RESPOSIBLY

MID MARCH 2024

ALL SPORT 
SPORTS 
BAR

HAPPY 
HOUR

WEEKDAYS 5PM-7PM

$8 
Beers

PORTFOLIO
CLIENT

Nelson Meers Group – Guildford Hotel

Key points
A social media campaign to launch the newly 
refurbished Guildford Hotel incorporated a 
standard 1080px square social tiles and reels 
1080px x 1960px. Shown on the FB and  
Instagram platforms to help promote a new 
menu, happy hour and opening date.  

The illustration featured in these ads and on 
various artwork is a commissioned work by  
a local artist and it appears in full inside  
the Hotel.

Software:  
Adobe InDesign, Photoshop  
and Illustrator



SILVER MEMBER
1.  $2 discount on food items,  

$0.50c discount on drinks,  
$2 discount on Cocktails

2. Exclusive happy hour

3.  Welcome pack with a different voucher 
each week for 4 weeks

4. $20 Birthday voucher

GOLD MEMBER
1. Upgrade reward

2. Extended happy hour

3. Gold member card

4. $25 Birthday voucher

PLATINUM MEMBER
1.  VIP bookings and invites to exclusive events

2. Platinum Card

3. $50 birthday voucher

YOUR 
MEMBERSHIP

S
I
L
V
E
R

Application 
form

APPLICATION FORM

First Name

Where do you live?

Street Address Street Address Line 2

Choose your membership

Choose your membership

City State

Last Name

WITH CARD OPTION REGISTRATION
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam 
nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam 
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 

What name(s) should? Apperar on your Membership card

Payment Mode Annual Semi-Annual Monthly PAT

Is this a gift? Yes

Names for Membership card

No Renewing member? Yes No

Please, select the member level that best suits you

Gold Membership

Platinum Membership

Date of Expiration:

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat 

volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis 

Type of License: Out-of-State License ID No:

MEMBERSHIP

SMART FORM
1. Auto-fill

2. Mobile verification

3. Instant digital membership card

MEMBERSHIP
PROGRAM

HAPPY 
HOUR

WEEKDAYS 5PM-7PM
BURGER 

NIGHT
BISTRO – EVERY TUESDAY

ALL  
SPORTS

SPORTS BAR – EVERYDAY

PORTFOLIO
CLIENT

Nelson Meers Group – Guildford Hotel

Key points
The membership program was designed 
to encourage a new audience and offer 
discounts and weekly specials to members 
only. Other branded items included the 
coasters and food menu. 

Shown here:  
A – Membership program document 
B – Coasters 
C – Food menu. 

Software:  
Adobe InDesign, Photoshop  
and Illustrator

A

B

C



PORTFOLIO
CLIENT

Central Coast Mariners FC

Key points
The Central Coast Mariners A-League 
football club required asset updates on a 
weekly basis to communicate match day 
events and promotions. 

Shown here is some social media tiles (A) 
and large in stadium LED screens to  
promote the next match (B). 

Software:  
Adobe InDesign, Photoshop  
and Illustrator

A B
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Central Coast Mariners FC

A B

Key points
The Loose Cannon is the Central Coast 
Mariners Match Day Program which was 
produced in the week leading up to all 
home games. It featured player profiles, 
club activities and news (A).

Large format in ground LED screens that 
promoted game day and future matches, 
events and merchandise sales (B).

Software:  
Adobe InDesign, Photoshop  
and Illustrator



Construction
solutions that
deliver results

  www.edgeglobalsolutions.com

The construction technology landscape  
is complex – Edge Global Solutions  

can help you get there

Edge Global Solutions Pty Ltd
  info@edgeglobalsolutions.com

 +61 (0)421 616 348

THE PROBLEM
No single software has ever, in any  
industry, including construction, met 
every business need and process. 
That’s not going to change because 
business and industry circumstances 
change all the time.

The issue for many construction  
businesses is; difficulty in consolidat-
ing information from multiple systems 
and data being out of date before it’s 
ready to consume.

Businesses are spending countless 
labour hours deciphering how  
different software products name  
and use data, and so are not getting  
a view on performance across the  
entire project or organisation.  
Instead businesses see segments  
of their results, just as their separate 
systems allow.

THE SOLUTION
Edge Global Solutions realised that 
although separate reporting is  
normally available in the siloed  
software that businesses use, they 
didn’t span the project or organisation 
as a whole. Edge’s Construction  
Control Centre was designed and  
created by construction software  
specialists to solve that problem.

With the CCC you can:

  See information in dashboards on a 
single screen

  Access data from multiple software 
products that your organisation 
relies on

  Stop manually consolidating and 
aggregating information from  
separate products or using  
Microsoft Excel

  Make decisions now not later

COMBINING DATA FROM MULTIPLE  
SYSTEMS INTO ONE DASHBOARD

CONSTRUCTION  
CONTROL CENTRE

Edge Global Solutions Pty Ltd

  info@edgeglobalsolutions.com

 +61 (0)421 616 348

  www.edgeglobalsolutions.com

Copyright © 2021 Edge Global Solutions - All Rights Reserved. Viewpoint®, Jobpac®, and Jobpac Connect™ 
are trademarks or registered trademarks of Viewpoint, Inc. and/or its affiliates in the United States and/or other 
countries

DRIVING  
PERFORMANCE
As an Owner, Director or Manager you 
need to understand how projects are 
performing

  Are you getting the best  
possible results?

  Are you on track to make or  
lose money?

  Are you complying with all your  
obligations and responsibilities?

Edge’s Construction Control Centre,  
on a single screen, gives immediate 
and current insight into your overall 
project and business performance  
including financial, letting and  
procurement, design, quality and  
safety data. The possibilities are  
endless by accessing your company’s 
data from Jobpac, Procore, Sign-on-
site, 1Breadcrumb, ProcurePro etc.

Edge Global Solutions Pty Ltd
  info@edgeglobalsolutions.com
 +61 (0)421 616 348
  www.edgeglobalsolutions.com
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The Construction Control Centre gives our  Senior Management Team live access to the  core metrics that drive our business. Data is  presented in a format that provides visual  insight to our projects and business, which,  enables us to efficiently monitor business health. It also allows us to identify and mitigate risk  before it has financial impact. 
The product has streamlined our end  of month reporting, saving the business  time and money.

Luke Roberts, General Manager 
SDF Electrical

COMBINING DATA FROM  MULTIPLE SYSTEMS INTO  ONE DASHBOARD

CONSTRUCTION CONTROL  
CENTRE
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Key points
Edge Global Solutions is a unique business that  
offers very niche software platforms to the build-
ing and construction industry. We rebuilt their 
website from the ground up which  
enabled it to work responsively on many devices. 
We transferred the new look to feature in other 
marketing material including pull up banners,  
brochures and flyer’s.

Software:  
WordPress CMS, Adobe InDesign, Photoshop  
and Illustrator

A – WordPress website 
B – Pull up banner 
C – Brochure



PORTFOLIO
CLIENT

Edge Global Solutions

Key points
edegglobalsolutions.com.au had an old an 
under developed website that did not en-
gage with the audience and did not work 
on mobile or tablet devices. The new site 
has delivered a slick design, user friendly 
interface, responsive style that showcased 
the tech that their clients need.

Software:  
WordPress CMS, Adobe Photoshop  
and Illustrator

https://edgeglobalsolutions.com/
https://slscc.com.au/
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Surf Life Saving Central Coast
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Key points
A more construction related on brand 
home page with info packed navigation 
and header section – the home page is 
the ‘go to’ page for all products and  
services available to the building and  
construction industry decision makers

The home page was a continuous scroll 
design showcasing the software products 
available and a call to action on how to 
get them.

Software:  
WordPress CMS, Adobe Photoshop  
and Illustrator
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Campbell’s Home Timber & Hardware

Key points
Briefed to bring the ever popular Home 
brand dogs to life on the local delivery 
trucks. We took the original “Sandy” and 
“Rusty” illustrations and enhanced the 
value with actions like pouring “Wattle” 
branded paint over the truck. Applying the 
brand colours of Teal and Orange making 
the trucks a bright and colourful addition 
to their fleet.

Software:  
Adobe InDesign, Photoshop and  
Illustrator
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Testimonials

Thanks Simon – you were a joy to work with  
as well. You listened to what we wanted and  

improved on our vision. Our branding is simple 
but really effective. 

Our  capability statements look fantastic and we 
really appreciated your management of the whole 

process, including arranging the printing!  
An easy, stress-free collaboration.

Simon is great to work with because I can give  
him a detailed brief and he comes back with  

such great options, I always have trouble  
choosing which one I like best! 

He’s great at bringing to life in images what goes on in 
my head in words and I am very happy to recommend 

the services of Simon and StickyGreenfrog.

Simon is unbelievably good at what he does.  
He keeps you in the loop as he works with your  

business and really works hard to find you  
the best design solutions. 

I would recommend Simon for any graphic  
design job. He really knows his stuff!

Simon has been a rare find for our business and a great  
resource as we re-branded Donington Qld as Turning Point 

Partners and then embarked on the creation of  
MyCareerMyMove.

Simon provides practical, quality design and branding  
solutions whilst taking the time to properly understand the 
business objective and target audience. A pleasure to work 

with and highly recommended.

Belinda Kimber
Account Manager, Niche Environment and Heritage

Karen Moloney
Owner, The Elearning Experts

Fletcher Ruddick
Manager, Vision House Creative Studios

Mark Brand
Peer Advisory Group Chair and CEO at TEC, The Executive Connection  

| Executive & Leadership Coach | Career Coach
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Feel free to contact me!

THANKS FOR YOUR INTEREST

https://www.linkedin.com/in/simondarwinsgf/

Call me directly:

simonsgfdarwin@gmail.com
Email me here:

0415 580797

mailto:simonsgfdarwin%40gmail.com?subject=Regarding%20your%20portfolio
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